
NutrieNt-deNse foods from your 
market gardeN & greeNhouse
Practical instruction on growing & profiting from high-brix,  

optimum-quality produce from your market garden & greenhouse.

+

with joN fraNk & special guests

pre-ConferenCe Study 
CanCellationS: Space is 
strictly limited at all pre-conference 
seminars. Last-minute cancella-
tions prevent us from selling the 
space that you held. We will issue 
an 80% credit for cancellations 
received by Monday, Nov. 9, 2009 
to be applied to Acres U.S.A. sub-
scriptions, books and videos, audio 
CDs or future conference fees. 
Your registration can be transferred 
to someone else’s name if you 
cannot attend; please contact our 
office. Sorry, no cash or credit card 
refunds or credit given for late can-
cellations or no-shows.

Jon Frank & Special 
Guests

Instructors

Tues. Dec. 1  
& Wed., Dec. 2, 2009
8:30 a.m. – 5 p.m.

When

Crowne Plaza  
Hotel Riverfront 

St. Paul, Minnesota

Where

$350/person

Tuition

Intensive pre-conference 
courses by pre-registration 
only; space limited. 

H ave you ever noticed that many of 
the complex problems of the world 
are actually solved with really simple 

solutions? Take, as an example, the complex-
ity of healthcare. The heart of the issue, which 
most people completely miss, is actually health. 
Where does health come from? In a complex 
world health, i.e. healthcare, comes from the 
top down. In reality true health always comes 
from the soil up.

Food is the delivery mechanism where nutri-
tion, starting in the soil, is taken up by plants and 
is ultimately used to create and maintain human 
health. When the delivery method breaks down, 
human health falters and suddenly there is a 
tremendous need for “healthcare.”

Today more and more people are realizing 
that the nutrition they need isn’t being deliv-
ered due to a failing food supply. This environ-
ment is creating an unprecedented opportunity 
for enterprising market gardeners. 
Now is the time to:
• Offer the market top-quality produce 
• Offer consumers a real alternative to industri-

ally produced foods 
• Prepare for the upcoming market standard: 

“Nutrient Density”
• Achieving top-quality produce, as measured by a 

refractometer, is no walk in the park. If it was 

so easy the market would already be flooded 
with top-quality. Here’s a secret for you: If 
achieving nutrient density is no walk in the 
park, neither is it impossibly hard. Achieving 
nutrient density in your produce is within 
grasp — all you have to do is meet nature’s 
requirements. Meeting nature’s requirements 
is the primary purpose of this class.

This class is chiefly a nuts-and-bolts type 
of class teaching practical management tech-
niques on how to achieve results. What else 
does this class offer?

• Case studies — real people sharing  
real stories 

• 5 essential tools that must be integrated for 
best results 

• Cutting edge information in both vision and 
application 

• Practical demonstration of soil conductivity — 
your #1 tool 

• Basic marketing skills you need to sell your 
produce at premium prices 

About Jon FrAnk
Jon Frank is a principal in the lab/consulting group International Ag Labs, 

based in Fairmont, Minnesota. The influence of International Ag Labs was felt way 
beyond the borders of the U.S., all the way to India where Jon was serving with a 
church-planting mission organization. Jon’s burden was to learn land and soil res-
toration and eventually take it back to the mission field. Jon joined International 
Ag Labs in 2001, and in 2005 he joined in the ownership and management of the 

company, bringing increased attention to market gardens. This led to the development of the High Brix 
Garden method and www.highbrixgardens.com. Jon is active in promoting the concept of nutrient-dense 
foods and its impact on human health, all from the perspective of stewarding the land on behalf of its 
Creator. He keeps busy with phone consultations, fertility recommendations, and product development.

Register online at  
www.acresusa.com  
or toll-free 1-800-355-5313

u
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u n i v e r S i t y

DeC. 1-2, 2009 
ST. PAuL, MInneSOTA

ACreS u.S.A.  
Pre-COnFerenCe  

ADvAnCeD LeArnIng

Crowne Plaza Hotel Riverfront  
— St. Paul, Minnesota



detailS & regiStiStation: 
www.acresusa.com  
or call 1-800-355-5313
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DeCeMBer 3-5, 2009 
ST. PAuL, MInneSOTA

ConfeRenCe  
& TRade show

acres u.s.a.
make plaNs Now to attend 
an amazing conference for 
advanced, commercial-scale 
organic/sustainable farming  
& grazing. Learn from some  
of the top farmers, scientists 
& consultants.  

3 days — just $175!

This YeaR’s KeYnoTeRs ConfeRenCe PResenTeRs inClude . . .

Mike amaranthus, ph.d., research-
er, product formulator, consultant • 
Jerry Brunetti, product formulator, 
consultant, lecturer • Kevin Brus-
sell, organic farmer, consultant • 
Cindy daley, ph.d., researcher • Glen 
Dupree, D.V.M., holistic veterinarian 
• Karl Dallefeld, consultant • Jon 
frank, market garden consultant • 
gearld fry, cattle breeding consul-
tant • David Gumpert, journalist, 
author • Cody Holmes, grazier, con-
sultant, writer • Greg Judy, grazier, 
consultant, author • John Kempf, 

consultant • Neal Kinsey, consultant, 
author • Jeff Lowenfels, author • Klaas 
& Mary-Howell Martens, organic farm-
ers, marketers, consultants • Mi-
chael Martin Meléndrez, researcher, 
consultant • Dewane Morgan, bio-
dynamic farmer • Jeff Moyer, farmer, 
author • David Nelson, consultant 
• Fred Provenza, Ph.D., animal be-
havior researcher, lecturer • Bruce 
Tainio, consultant, inventor • Wayne 
tucker, input formulator, consultant 
• Gary Zimmer, farmer, consultant, 
author • and more!

Mark Mcafee
organic pastures dairy Co. 

   ThuRs. deC. 3

   saT. deC. 5

Michael diamond
author, if You Can Keep it:  
a Constitutional Roadmap  
to environmental security

Ronnie Cummins
founder/director,  
organic Consumers association

    fRi. deC. 4   

✁

ConferenCe CanCellationS: We will issue a full credit for cancel-
lations received through Friday, Nov. 27, 2009 to be applied to Acres 
U.S.A. subscriptions, books and videos, audio CDs or future conference 
fees. Last-minute cancellations and no-shows can receive a 50% credit 
if requested by Dec. 31, 2009. Also, your registration can be transferred 
to someone else's name if you cannot attend; please contact our office. 
if attendance is uncertain, play it safe and register on-site. Sorry, no cash 
or credit card refunds.

pre-ConferenCe Study CanCellationS: Space is strictly limited 
at all pre-conference seminars. Last-minute cancellations prevent us 
from selling the space that you held. We will issue an 80% credit for 
cancellations received by Monday, Nov. 9, 2009 to be applied to Acres 
U.S.A. subscriptions, books and videos, audio CDs or future conference 
fees. Your registration can be transferred to someone else’s name if you 
cannot attend; please contact our office. Sorry, no cash or credit card 
refunds or credit given for late cancellations or no-shows.

512-892-4400 / Fax: 512-892-4448 
P.O. Box 91299, Austin, TX 78709 U.S.A.   
e-mail: info@acresusa.com

register online at  
www.acresusa.com  
or toll-free 1-800-355-5313 

Pre-regISTer  
By nOv. 27 & SAve!

single: $175  
($200 at the door) 

married couples:  
$300 ($350 at the door)

students (with valid id) 
$87.50 ($100 at door) 

children (15 & under): free

single day (pre-registration  
& on-site):   $100

Conference registration fees  
cover attendance to all lectures,  

consultants’ hall, trade show  
& film screenings 

regISTrATIOn FOrM

acres u.s.a.
ConfeRenCe  
& TRade show

eCo-ag 2009u n I v e r S I T y

Pre-registration (ends november 27, 2009)

______ Single Attendee ($175 each)        $________

______ Married Couple ($300 per couple)       $________

______ Students ($87.50 each)       $________

______ Single Day ($100 each)       $________ 
                                                                                       

  ______  Full-Circle grazing ($450)     $________

______  nutrient-Dense Foods ($350)   $________

______  Health from the Gut Up ($150)   $________

                                         TOTAL    $________

Payment:  Check/Money Order (u.S. funds only)

Card #________________________    Exp Date ______/______ 

Signature ____________________________________________

Billing name _________________________________________ 

Billing Address _______________________________________

City/State/Zip ________________________________________

Phone/e-mail ________________________________________

Badge #1 name _____________________________________

Badge #1 Hometown _________________________________

Badge #2 name _____________________________________

Badge #2 Hometown _________________________________

Badge #3 name _____________________________________

Badge #3 Hometown _________________________________


